
 
 

INDUSTRY LEADING HOSPITALITY AND RESTAURANT CONSULTING AGENCY EXPANDS FOOTPRINT WITH 
NEW PARTNERSHIP  

Former Restaurateur, Anne Le Ziblatt Joins Forces With 30 Year Industry Veteran, Andrew Freeman   
 
  

San Francisco, Calif. (September 21, 2017) – Andrew Freeman, president of one of the nation’s leading 
hospitality and marketing consulting agencies, announced today that he has brought on a partner, Anne Le 
Ziblatt, to continue the evolution and growth of the company he founded twelve years ago. A catalyst behind 
the move was to expand the agency’s capabilities and provide additional executive level leadership as a 
foundation for future growth. The newly formed af&co. will continue to offer public relations, marketing, 
consulting, and creative services to restaurant and hospitality clients coast-to-coast, as well as expand the 
agency’s physical footprint in additional geographical markets.   
  
After twelve years of being the sole proprietor of Andrew Freeman & Company, and seeing consistent growth 
year after year, Freeman – who has been named as one of the Top 25 Most Extraordinary Minds in Sales and 
Marketing by the Hospitality Sales & Marketing Association International – seized the opportunity to bring 
on a partner that would complement his strengths and maximize the agency’s potential. 
 
“One of our key strengths as an agency has always been a deep understanding of the hospitality industry and 
a philiosphy of partnering with operators to really drive sales,” says Freeman. “Anne’s experience as an 
operator will strengthen this expertise and bring our client services to an even higher level of excellence.” 
  
Le Ziblatt brings over fifteen years of hospitality service, operations, and finance experience to af&co., as the 
former proprietor of Tamarine Restaurant & Gallery (Palo Alto, California) and Bong Su Restaurant & Lounge 
(San Francisco, California). She will be spearheading the development, communication and implementation 
of effective growth strategies and operational processes for the agency, as well as providing day-to-day 
leadership and management to the af&co. team. Freeman will continue to focus on the overall creative 
direction and progression of the agency, serving as the driving force behind the public relations and 
marketing divisions, as well as oversee the agency’s national Consulting Services Group which works with 
multi-concept operators, chains, hotels and other companies to develop, launch and refine restaurants and 
other culinary experiences.  This division has represented a significant area of growth for the agency over the 
past five years due to increased competition and rising guest expectations in all segments. 
 
Freeman, now with over 30 years in the industry, opened the doors to Andrew Freeman & Company in 
November 2005. Since then, the agency has seen exceptional organic growth which can be attributed to the 
opportunistic nature and entrepreneurial spirit of the agency and Freeman himself. 
 



Le Ziblatt was first introduced to Freeman when she hired the agency to represent her restaurants.   The two 
became friends and Freeman later presented her with the unique opportunity to transition from being a 
successful restaurant owner and operator to partner, offering a fresh perspective to the firm that other 
communications and branding agencies just don’t have. Le Ziblatt stated, “I understand what restaurateurs 
care about and we’re going to be able to tailor our services to our clients even more now because of it. This 
agency always had a revenue focused approach, but we have tremendous potential now that we are working 
in tandem from both sides of the business.” 

  
What started as a one-man marketing consultant company has grown into one of the nation’s leading 
hospitality and marketing agencies, offering services including creative and concept development, brand 
strategy, public relations, social media management and culinary event planning. Over the past twelve years, 
Freeman and his team have launched and promoted over 300 hotels and restaurants in the San Francisco Bay 
Area and beyond. In 2007, Freeman started the agency’s annual trends report, which quickly became an 
industry standard. 
 
Both Freeman and Le Ziblatt will continue with their philanthropic endeavors including those focused on 
women’s organizations and LGBT empowerment alongside partnering to support organizations such as Dress 
for Success, Meals on Wheels and San Francisco Food Bank. This partnership is laying the groundwork for the 
legacy Freeman has always had the vision of building. In the future, af&co. will continue to be a place where 
talent is developed, creativity is fostered, careers are built, and clients’ stories are shared with the world.  
 
 

### 
  
About af&co. 
af&co. is an innovative restaurant and hospitality consulting firm, headquartered in San Francisco with 
clients across the country. The high-energy hospitality agency offers a unique blend of expertise in 
marketing, publicity and creative services. The af&co. team will do whatever it takes to build awareness for 
clients and ultimately increase sales. af&co. offers tailored, flexible programs that include: creative/concept 
development, brand strategy, recruiting, graphic design, public relations, sales/marketing, training, event 
management, and more depending on the clients’ needs. The af&co. team is creative, direct and fun, and 
focuses on the areas that they are passionate about: restaurants and beverages, travel and hotels, and 
lifestyle personalities and products. For more information, visit afandco.com or follow them on Facebook or 
Instagram. 
  
About Andrew Freeman  
 Named as one of the Top 25 Most Extraordinary Minds in Sales and Marketing by the Hospitality Sales & 
Marketing Association International, Andrew brings a combination of experience, passion and creativity to 
every endeavor.  Prior to opening af&co., Andrew was Vice President of Public Relations and Strategic 
Partnerships for Kimpton Hotels and Restaurants, where he launched over 40 hotels and restaurants as well 
as the global brand. Andrew has also worked at the legendary Rainbow Room, Russian Tea Room and 
Windows on the World, where he was vice president of public relations and marketing. In 2016 and 2017, 
af&co. was named by the San Francisco Business Times as one of the Top 50 LGBT-Owned Businesses in the 
Bay Area.		Andrew is a contributing editor to numerous industry magazines and blogs and guest speaker at 



Industry conferences. af&co.’s annual trend report is highly regarded and has garnered tremendous 
worldwide coverage. www.afandco.com	
 
 
About Anne Le Ziblatt 
Joining af&co. as Partner in 2017, Anne brings over 15 years of hospitality operations and finance experience 
to lead the firm’s development, communication and growth strategies. As Director of Marketing and 
Communications at Kroll, a global risk management services firm, she developed and led product launches, 
developed advertising and public relations campaigns, oversaw internal communications, and architected 
corporate events. Switching gears into hospitality as a restaurateur, Anne ventured to create dining 
destinations reflective of the high style cuisine found in Southeast Asia’s metropoles. She opened Tamarine 
Restaurant & Gallery in Palo Alto (a Forbes Global Power Dining favorite) in October 2002 and later launched 
her second successful restaurant enterprise, Bong Su (Esquire’s “Top 20 Best New Restaurants”) in San 
Francisco. 
 
  
 


